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SEO Consultant
Web project manager
Web developer

10 years experience in projects
for Europe, Latin America,
and now living in Canada


http://dynamical.biz/blog/
http://twitter.com/anilopez
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1. International, some facts
2. Cultural aspects

3. Technical SEO

4. Content optimization

5. Link building

6. Web analytics



language

Queries on Google submitted in languages
other than English went from:

*less than 30% in 2002
- to more than 50% now

More than 1/3 of such queries are submitted
iIn a non-English European language



e-commerce

Online retail sales in Europe:

Likely to grow 19.6% to 172€ billion in 2010
following 22% growth last year

Visitors to a site with content in their language:

*more than 4 times as likely to buy
* spend twice as long on the page
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Targeting countries abroad?

It is quite a lot of time, effort and money to invest.
No company decides to target a market by
random reasons or no reasons at all

To avoid shooting yourself in the foot right from
the start, get to know the cultural aspects of
the markets to target
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€) CULTURAL ASPECTS avoid clichés

Brazil = happy girls?

s

L -
Brazil is Brazil, \ fancy Brazil, Brazil Girls - SI
327 x 393 - 17k - gif 596 x 413 - 3k - gif VB.\: 302 - 76k - jpg 630 x 900 - 173k - jpg , 999 x 399 - 74k - jpg
travel.state.gov blogs.zdnet.com cheggallinclusive.org.uk sportsillustrated... & gourmetgirmagazine.com
Find similar images Find similar images ~y Find similar iniaes Find similar images
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€) CULTURAL ASPECTS avoid clichés

Argentina = happy girl(s) + football?

GOOS[E argentina

Map of Argentina Argentina Maps Of

Argentina's
466 x 350 - 57K - jpg \ 512 x 384 - 137k - gif 700 x 1007 - 110k - jpg 1068 x 1302 - 299k - |pg 630 x 487 - 91k - jpg
lonelyplanet.com bigtravelweb.com visitingargentina.com lib.utexas.edu embassyworld.com
Eind similar images \ jlar ir = Eind similar images Eind similar images Eind similar images
| 1| ~

-
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Argentina ARGENTINA

Argentina Volunteer in Argentina Flag

370 x 370 - 31k - gif 324 % 610 - 24k - gif 784 x 304 - 31k - png 760 x 618 - 101K - |pg 914 % 330 - 9k - jpg
sergiopessolano.it transitionsabroad.com nesdisia.noaa.gov nosairesstay.com myoptionsabroad.com
Find similar images Find similar images Find s imhs Find similar images
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€) CULTURAL ASPECTS avoid clichés

KLV destination guides had pics
of bullfights to represent Spain

GOC‘S[E |spain ‘ | Search |

* R S ARy R
Spain is located Spain The Flag of Spain Spain and From the earliest
400 % 322 - 42k - jpg 415 x 332 - 56k - jpg 738 x 484 - 17k - gif 390 x 321 - 17k - jpg 1092 x 988 - 326k - jpg
maps.unomaha.edu destination360.com spain-flag.eu studentsoftheworld.info blog.willamette.edu
Find similar images Find similar images Find similar images Find similar images Find similar images

e — S = - _—
Spain Related maps in Spain country ‘ Language Camp - , Spain Map,
1181 x 788 - 35k - gif 466 x 350 - 33k - jpg 329 x 332 - 26k - gif 399 x 402 - 73k - jpg 473 % 307 - 31K - jpg
missiledefenseadvoca... lonelyplanet.com eubusiness.com mssu.edu wordtravels.com
’ Find similar images

Find similar images Find similar images Find similar images ind_similar imaﬂes
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avoid clichés

Dear KLM Is 'red light district' representing
Amsterdam? (They got the irony)

GOUS[Q 'amsterdam | | search

‘—

' e T —
‘.b W ANE
" CAr
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Amsterdam-Brid ‘ Amsterdam ' amsterdam AMSTERDAM (Amsterdam

454 x 300 - 91k - gif 8 x EH'i 44k - jp 1600 x 1200 - 428k - jpg 700 x 465 - 131K - |pg 1280 x 960 - 599k - jpg

blogs.atlassian.com ily * thetravelpeach.com csupomona.edu raunvis.hi.is

Find similar images Find similar iMages Find similar images Eind similar images Find similar images
’ || ~

Amsterdam

msterdam amsterdam-cana ﬂ}gkers Union Sues
340 x 450 - 142K - jpg 656 x 551 - 62k - gif 1123 x 842 - 264k - jpg % 426 - 26k - j|}? 322 x 302 - 98k - jpg
repairstemcell... bedandbreakfast.bbnl.nl onetravel.wordpress.com mich ornts... southafrica.to
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differences for fun

Canada / Hockey Spain / Football

What situations would result in riots after a game?
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differences for fun

Canada Spain
when your team loses when your team wms

* thanks Brian Katz & Neal McGann, my hockey advisors
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flags of Spain = Canadian epic fails!/

Capers store Vancouver Republicofbacon.com
during Olympic games  Campaign
'. oGpO Homgma'ﬁ i
S S AvOZIOm §

: 1 valkommen-
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different habits in Europe

How regional context may influence your strategy

In Mediterranean counties Internet use Is driven
more by social factors than anything else,
where Nordic countries rely on the internet for
more pragmatic, functional purposes.



different habits in Europe

How local habits may influence your strategy.

Online shoppers prefer to fill their online carts:

- Spanish between 12 and 1pm
- Germans and ltalians between 2 and 4pm
- Danish shop from 5 to 6pm
 French shopping activities from 6 to 10pm
* British shopping hours around 8pm

- Swedes follow around 9pm
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domains, directories and subdomains

Continental / regional Top Level Domains
like .eu .asia

 Not related to specific countries
 Europa is not a uniform cultural entity

Useless from SEO perspective



multilingual, directories and subdomains

Common situations:
one country, several languages
*one language, several countries

How can we do it?

*main domain and subdirectories per language”?
*main domain and directories per language?
*domains by country?



multilingual, directories and subdomains

Best option domains by country

*mycompany.com US
*mycompany.fr France
*mycompany.de Germany

but it Is the most expensive:

* technical resurces required

- complicated to manage and coordinate
-one CMS for all or one per domain?



multilingual, directories and subdomains

Second option directories by country/language

*mycompany.com US
*mycompany.com/fr/ France
*mycompany.com/de/ Germany

One language, several countries
*mycompany.com/es/ Spain
*mycompany.com/es-ar/ Argentina
*mycompany.com/es-mx/  Mexico
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multilingual, directories and subdomains
Directories by country/language

One country, several languages
*mycompany.com/es/ Spain generic
‘mycompany.com/es-eu/  Spain / Basc
*mycompany.com/es-gl/ Spain / Galician
‘mycompany.com/es-ca/  Spain / Catalan



multilingual, directories and subdomains

Directories by country/language

* cheaper: less technical resources required

* simple to manage and coordinate

- directories contribute to increase the general
relevancy of domain and inherit its relevancy

Follow ISO 639-1 two letter codes
- OK /es/
+ KO /spal /spain/



multilingual, directories and subdomains
Worst option subdomains by country

- Search Engines consider subdomains almost a
completely different entity than their domain

*they don'’t inherit most of the domain's relevancy

* contribute poorly to increase the domain's
relevancy
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€ TECHNICAL SEO
multilingual, directories and subdomains

Example: Apple directories by country

Choose your country or region.

Africa, Middle East, and India

et o=
g Botswana 3 Bahrain @ Cameroun * Centre Afri que ‘ ’ Cite d'ivoire Egypt OK
-_—

Latin America and the Caribbean

- — o=
[ @] Argentina Brasil 6 Chile i Colombia Ml Costa Rica ".: Republica KO
— b | Dominicana

* example courtesy of Aaron Bradley @aaranged



multicountry multilingual handling

Are IPs by country important?
Not actually (and expensive)

Country TLD's automatically associated to country

Webmastertools help directories-by-country sites
to be associate with countries
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€ TECHNICAL SEO
multicountry multilingual handling

Google webmaster tools

Home
= P
| B Add a site... | o () transfer-lbc.com/es v |
]
Sites Seemmmmmmeeoooe
oTmmEEEmEEEm S == ~ -
,) @) transferlbc.com s Dashboard Settings
1 1
Site configuration
' [ (@ transfer-Ibc.com/en : = —_——————
: : sSitemaps | Geographic target ¥
LI (@ transfer-lbc.com/es | i P g .
. . Crawler access ! .
» ) (@ transferlbc.com/fr » B Target users in:| Spain | v |
1 : Sitelinks (R !
— [ |
s [ ) transfer-lbc.cominl Change of address
l [ |
)

‘I | D transfer-lbc. cﬂmfpt Settings

------------
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IPs are not so important if options
at Webmastertools are properly set

Example: Site ranks #1 in Google.pt although hosted (IP) in Canada
Option 'Pages from Portugal' checked

GOUS[E? |a importancia economica do benelux | Pesquisar
-------------- \
Fesquisar: a web paginas escritas em purtuguésl ﬂ paginas de Portugal
______________ §
Web [+ Mostrar opgdes... Resultados 1 - 10 de cerca de 895 pe
---------------------------------- ~
. Eenelux | Transfer LEC '

! a Benelux, uma uniao econdmica com 28 milhdes de habitantes, . Tendo infra-estruturas
d& grande impeortancia internacicnal, como o porte maritimo de ..

; transfer-lbc.com/pt/363/benelux.html! - Em cache - Semelhante I

&
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multicountry multilingual handling

Add xml sitemaps by subdirectory/country

Google webmaster tools

‘ ------------ LN
1 () transfer-lbc.com/es ~
e 2
Dashboard Sitemaps
=] Site configuration Submit a Sitemap to tell Google about pages on your site we might not otherwise discover.
Sl Sitemap stats
Total URLs: 25
Crawl
=S BEEESS Indexed URLs: 25
Sitelinks . ....................... -
B3 submit a Sitema ;
Change of address I u P I Show submissions: Mine (1) - All (1
1
Settings : Filename Status Format Downloaded , URLs submitted Indexed URLs
1 . . 1
. sitemap_es.xml Sitema Mar 3. 2010 25 25
[ Your site on the web . 4 P 'l

-
[ Diagnostics Delete Resubmit

[ Labs



multilingual handling

Do not mix languages in same page / directory
» About Me

Download a Full Biography

THINGS TO KNOW ABOUT:

4.
5.

1. Tri-lingual: English, Mandarin and Cantonese (speaking and writing}.
2.
3. Experience in residential marketing and client services: Carina, Callisto, and Clelo in Coal Harbour; Coco

An entrepreneur at heart.

on Spruce In South Granville.
Commercial real estate experience.
Extensive training from some of the industry's top performing commercial brokers.

BT EPERER « MT2001FHREMEX - TAFFLNFREIASEF L Fu sk, BT et rEt
ol Wiz S Te i er S e kAR, wEe S AR AR LS EahErIE T =F .

BETIREA e R EEE . FARC R . RPN . EFi—mERdlEmnaliEmSiah
EAMAERA B ERNERERE Y — -

BTEEERTIER . ETHIRE T A Ao EEEEERNSEREESFEY - S5 IE 81 © E£Coal
Harbour B Carina, Callisto, 5§ Cielo s LLZETESouth Granville BICoco on Spruce -
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Ancieht Olym])u_s

Contact This website inbroduces you o the wonderful world of the sncient Greek games.
Emglish More tham & thousand years, from 776 BC untll AD I93, the Greeks held
compselibons in Funfing, h-;hl..'rlu and hGrie imning = r.::II!llnLuq in Konour of Feud

G ok

Thasa gamas wiie Ehd model far the mbdenn Dlyr .5 By slde wenh thas

Mederlands Qlympic gamees, hundreds of smilar compebtions were held in the Greek and
Roman cites. Alongskde sports they also made room for musical competition. There

Links were even games for girls, Have a look at the precursars of the great gameas n
Bedjing in 20048,
ENTER SITE = FAQ
o
Ty b

ENTER SETE = FiAd

NE . LARDFRS . EARBRRITS SRR | WD ’

b, R SEE R e, MEREREEr. GiRerERitRET
FUERNRE AR AR, TEEE | CRUT R T T . B
FOUHEY . ERROEY. BI00 SRR SR GRS SR | )5
RS R A . ?.'E#IH-I-IF'I-'HI.I .|£ h‘l‘!?iﬂ' ' Tt'.!l!'l'.{t H‘Tﬂl’i

."I.FL“#ﬂtﬁ'-I:lH:'!l:lL |

ENTER SITE - FAQ
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multilingual handling
Search Engines are great at detecting languages

Metatags for language definition are useless
<meta http-equiv="content-language" content="en">

If used, do it right

<html xmIns="http://www.w3.0rg/1999/xhtml|" xml:lang="en" lang="en">

Indicate the right charset right after <head>

<meta http-equiv="Content-Type" content="text/html; charset=is0-8859-1" />



multicountry multilingual handling

Entrance page for selecting language or country is
a bad idea, don't make me click / think.

Country (IP) / language (browser) auto detection
+ redirect to right content is the best option using
cookies to store user preferences

Do it serverside with proper redirections
Double check indexability in all web site or sites
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Google translate is great tool but it is the
worst idea to translate content for sites

What if one language is used in several countries?

- Spanish is official in 21 countries

* German spoken in 7 countries including ltaly

 Portuguese total native speakers 210 millions
Brazil 192 millions, Portugal 10.7 millions

Localization is the solution



language localization

Same concept, different words by country
but in the same language

Spanish

* English

- Castillian

* Argentinian
* Mexican
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@) CONTENT OPTIMIZATON language localization
Google Insights for Search

beta
Compare by Search terms Filter
O Searchterms ¢ T; L-ma-a {T:nm-ma-as,-s,h:rlh-ang 1#J-ad-d ;:nm-pa:w-n rl:m? [;n:| -5q:a-|1] A ) |WE-b Search j
S i e
O L‘.}GEUGHS : venta al por rmayc:r [E |Wc}r|d\n.r|de ;I
! Time Ranges , ® |venta mayorista ]
| 2004 - present ;I

I @ Imayoreo ['E

Vo o ALSCAEETE - - - - - e - . |A" Categories || v |
Regional interest |'-.fenta al por mayor ;I
1. Puerto Rico
2. Chile .
3. Argentina s
4. Spain .

3. Ecuador

6. Peru it ‘{

7. Colombia

8. Veneruela

............................................................

] 3
+ 9. Mexico :  Search volume index
------------------------------------------------------------ i ob || [
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language localization
Portuguese
* English

* Brazilian
 Portuguese

Sometimes it is just a character difference

* Brazilian
 Portuguese
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language localization

Domains
Company about 'sports' and 'football
bought these domains:

* sportsfootball.co.uk
- sportsfootball.de

- sportsfootball.es

- sportsfootball.it

FAIL! Why?
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language localization

- sportsfootball.co.uk

- sportsfussball.de /
- sportsfutbol.es OK!
* sportscalcio.it

Average web search according to Google Insights

DE footba 8 fussball 27
ES footba 5 futbol 61
IT footba 5 calcio 68
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@) CONTENT OPTIMIZATON content strategy

Amount of content in different languages
Question from client: How much content does a
user expect in their own language (Spanish),
before they'll respond in some way knowing that
our primary business is English based?

Answer: Add all the possible content in Spanish
till your site ranks great for this language in
Spain and traffic converts as good as English
(applicable for any other language / country)



content strategy
Parallel content structure for all languages?
' Yes, at the beginning

 Then discover (with the knowledge of their culture
and habits + web analytics) what content fits

best for every country and adapt it for better
rankings and conversions
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Coherence in your link building strategy

Links pointing from each country to
its related directory or domain

company.com/es/ «— Links from Spain
-company.com/es-ar/ <« Links from Argentina
-company.com/es-cl/ <« Links from Chile

Appropriated localized anchor texts in links
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“venta al
por mayor”

mayorista”




Global data is nice but useless

Segmentation is crucial to guess what is
happening in every country targeted

Actions taken based on non-segmented data
and not taking into consideration local culture
or habits have high probabilities to fail

....................

transfer-Ibc.com View report <7 519 00:02:02 69.56% 3 (4]
transfer-lbc.comiens View report <7 23 00:01:45 65.22% 0 -23.33%

transfer-lbc.com/nl! " Wiew report qf 209 00:02:21 62.54% 0 0

.....................



Advanced Segments combining language and
region / country shows how effective your SEQ is

#= Visits nim Al Visits MO South & Central America | Spain  —e— Spain South & Central America
L P e B e e 9 s ) s ) P ) —
__.ﬁ'k""&.ﬁ-“m.\. O/'_-'_'_"“—- H"‘\ .—-'///._'_'_‘—' .h--‘h.—-./."_'"‘—---.__--‘.“h, o
L] — L _'_"--...____' L
!""'"‘. .--‘-""'I “k""_' ./‘ --‘-‘-‘-.--._"""‘----:----"""-.I T — e ® H“‘"“"—-’.—-"‘"'
L
Jan 4 Jan 11 Jan 18 Jan 25
Search sent 3,581,634 total visits via 1 mediums in the "All Visits" segment
Filtered for mediums containing "organic”
Medium None Visits +J- Pages/isit  Avg. Time on Site % MNew Visits Bounce Rate
AT organic

All Visits 3,581,634 . 287 00:02:06 61.18% G0.41%
NO South & Central America | Spain 121,087 : 279 00:01:55 Tr.o3% 63.76%
Spain 2,795,616 : 3.09 00:02:20 or.ar% 57.81%

South & Central America 634,367 ':I 1.77 00:01:02 B4.74% 71.96%

.......................................................



Example: Company having sites for Spain and
Latin American countries (domain by country).

Spain's site:
How much traffic not coming from Spain?
(Latin America or else where) 21.65%!!!

All Organic Visits 3,581,634
Spain 2,795,616 78.05%
South & Central America 654,367 18.27%

NO South & Central America or Spain 121,087 3.38%

21.65%
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Ani Lopez
SEO Consultant
info@dynamical.biz

| want to thank the following:

Jose Uzcategui for the opportunity to present at Vancouver SEM Meetup
Brian Trepanier, Kent Clark and Dave Eckman for grammar corrections
Guilian 'SEOmoz Mom' Muessig for moral support and advice

Gonzalo Arrabal multilingual content optimization advice

Aaron Bradley for moral and technical support (beer)

Brain Katz for Google Analytics advice



The content of this presentation is under

Attribution, Share Alike 2.5 Canada
http://creativecommons.org/licenses/by-sa/2.5/cal

You are free:
*to Share: to copy, distribute and transmit the work
to Remix: to adapt the work

Under the following conditions:

- Attribution: You must attribute the work in the manner specified by the author”* or
licensor (but not in any way that suggests that they endorse you or your use of
the work)

- Share Alike: If you alter, transform, or build upon this work, you may distribute
the resulting work only under the same or similar licence to this one

*a link to would be great
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